REMARKS 



The objection to cancelled claim 1 applies to claim 8 and is traversed by non- 
narrowing editing of the last two clauses of the claim. The corresponding last two clauses of 
other independent claims are not edited, not to show claim differentiation, but in this case to 
show the non-narrowing of the editing of claim 8. 

According to other amendments, the following paragraphs are revised in claims 8, 9, 
10, 19, 20 and 21: 

a first identification code attaching device, which prints 
said first identification code to a package of a first product that is 
shipped by a first company, said first identification code being 
printed onto a location that will not be visible unless the package 
of the first product is opened. 

a second identification code attaching device, which prints 
said second identification code to a package of a second product 
that is shipped by a second company different from said first 
company, said second identification code being printed onto a 
location that will not be visible unless the package of the second 
product is opened. 

These amendments are supported by the initially filed specification , e.g., lines 27-32, 
page 10: 

a product x (a confection in the example here) shipped by a first 
company X (this shall be deemed to be a confection maker for the 
sake of description here) and a product y (a toy in the example 
here) shipped by a second company Y (this shall be deemed to be 
a toy maker for the sake of description here) 



See also, lines 22-24, page 12: 

Thus for practical purposes, measures, such as printing the 
identification code onto a location that will not be visible unless 
the package is opened 
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And also lines 24-26, page 17: 

A merit of this invention is that effective sales promotion can be 
realized through the mutual linkage of a plurality of different 
companies. 

The Woll patent of the rejection under 35 USC 102 teaches a trading card on which a 
unique ID number is printed. For this, Woll also discloses that when a user inputs the unique 
ID number into a computer program, it provides extra value to the user. However, Woll does 
not disclose"a first identification code attaching device, which prints the first identification 
code to a package of a first product that is shipped by a first company, said first identification 
code being- printed onto a location that will not be visible unless the package of the first 
product is opened" and "a second identification code attaching device, which prints the 
second identification code to a package of a second product that is shipped by a second 
company different from said first company, said second identification code being printed onto 
a location that will not be visible unless the package of the second product is opened". 

The Woll patent also discloses a game system including a computer program and 
trading cards. There is a description that "The trading card for use with the present computer 
game may be sold separately or sold packaged with another product, such as a toy animal" 
(column 1, lines 26-28). Therefore, the trading card of Woll can be sold by itself as an 
independent product or can be sold with another product. In any cases, the trading card, on 
which an ID number is printed, is a "product" itself, but in the claimed invention, an ID code 
is printed on a package at a location where it will not be visible unless the package is opened. 
The trading card of the patent cannot be opened and the package of the claims is not the 
"product" (trading card) of the patent. 
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The Woll patent teaches printing an ID code on a trading card, but does not disclose 
printing an ID code on a package of a product in a manner that it will not be visible until the 
package is opened. 

The Woll patent also discloses that a plurality of ID numbers are printed on the 
different trading cards and respective ID numbers have different powers. However, the Woll 
patent does not disclose that a first ID code is printed on the package of the first product 
shipped by a first company, a second ID code is printed on the package of the second product 
shipped by a second company and these companies are different companies. 

The different, claimed invention makes it possible for plural, first and second 
companies to plan a sales campaign cooperatively. As described for in the embodiment of the 
quoted above and now claimed specifically in new claims 37-42, if a confection maker and a 
toy maker cooperate to plan a joint sales campaign using the system of the present invention, 
a remarkable effect will be expected. In this campaign, a first ID code is attached to a package 
of a candy and a second ID code is attached to a package of a toy and an only consumer who 
bought both of the candy and the toy can obtain a special service which consumers who 
bought only the candy or only the toy could not obtain. In general, a candy and a toy are sold 
in different stores or different shops. Therefore, the above-mentioned joint campaign is very 
effective, because a consumer who came to a candy shop and bought a candy is expected to 
visit a toy shop to buy a toy and vice versa. 

The system of the Woll patent has nothing to do with above-mentioned commercial 
effect. In Woll's system, if a game provided by a computer is interesting, a trading card may 
be sold and another product which accompanies a trading card may also be sold. However, 
two companies such as a confection maker and a toy maker cannot plan a joint sales 
campaign. As mentioned in lines 24-26, page 17 of the specification, a merit of this invention 
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is that effective sales promotion can be realized through the mutual linkage of a plurality of 
different companies. Woll does not disclose a system which enables such a sales promotion. 

Meiji Seika Kaisha Ltd, one of the applicants of the present invention, is a Japanese 
confection maker. Tomy company is a Japanese toy maker. These two companies carried out 
joint sales campaign which corresponds to an embodiment of the present invention. This 
campaign was very unique one and attracted a great deal of attention in the business world as 
shown in Document 1 attached with a EXPLANATION OF DOCUMENTS FOR 10/021904 
that includes an English translation of Document 1 and a description of other attached 
Documents 2-8. 

During the campaign, Meiji Seika sold a box of chocolates shown in Document 2 and 
Tomy sold a doll house in the shape of trunk shown in Document 3. A consumer who bought 
both of the chocolate and the doll house could obtain the first and the second ID codes and 
get a special service on the Web by inputting these two codes. Documents 4-7 show Web 
screens on which the ID codes were input and a game was provided. 

Document 8 shows a comparison result between the sales in the first term during 
which the campaign was carried out and the sales in the second term during which the 
campaign was not carried out. The blue graph line (top line) shows a decreasing curve of a 
weekly amount of sales for the chocolate in a particular supermarket in the first term and the 
red graph line (bottom line) shows a decreasing curve of a weekly amount of sales for the 
chocolate in the same supermarket in the second term. In both the graphs, the initial sales 
amount of the first week (1W) is represented by 100% as a standard and the succeeding sales 
amount of the second week (2W), the third week (3W), ... are represented by a ratio to the 
initial sales amount. In general, the weekly amount of sales for a new product is getting 
gradually decreased because a brand-new effect of the new product is decreasing as time goes 
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by. However, as shown in the graphs, a decreasing speed of the blue graph is smaller than that 
of the red graph. This shows that the joint sales campaign according to the present invention 
has a remarkable effect to prevent decreasing of sales as time goes by. 
Reconsideration and allowance are, therefore, requested. 




William R. Evans 
c/o Ladas & Parry LLP 
26 West 61 st Street 
New York, New York 10023 
Reg. No. 25858 
Tel. No. (212) 708-1930 
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EXPLANATION OF DOCUMENTS FOR 10/021904 
Document 1 

Article of News Paper (Nikkei News Paper dated Aug. 12, 2001) 

English Translation of Article: 
MEIJI SEIKA AND DAI NIPPON PRINTING DEVELOP "ELECTRIC 
FREEBIE" 

GAME IS PROVIDED TO CONSUMERS THROUGH NETWORK 

Meiji Seika, Tomy and Dai Nippon Printing have cooperated to develop 
"Electric Freebie" which can be obtained through Internet. When a 
consumer inputs ID codes, which are printed on packages of products of Meiji 
and Tomy, on a form sheet of a Web page, he/she can enjoy a game. This is 
the first business trial for providing Freebie through the net. This business 
trial attracts a great deal of attention whether young consumers, who 
usually enjoy TV games, are to be interested in or not. First, Meiji is going 
to sell a box of chocolates with a teddy bear doll inside it to provide "Electric 
Freebie" in Chubu area on August 21. Inside the package of the chocolate, a 
twelve-digit ID code is supposed to be printed. Tomy is going to sell three 
products such as a doll house in the shape of trunk to accommodate teddy 
bear dolls on the end of August. Inside the package of the products, a 
nine-digit ID code is supposed to be enclosed. When a consumer inputs the 
printed ID code on a certain Web page, he/she can play a slot machine game. 
A consumer who has ID codes of both the companies can challenge the game 
more times. Dai Nippon Printing has developed a new printing technology 
in which a plurality of different ID codes can be printed on packages of 
respective products with high speed and developed a new system in which 
only a consumer who obtained an ID code can get "Electric Freebie". The 
three companies have filed a business method patent application for 
"Electric Freebie" providing system. In future, they are planning to build a 
virtual Theme Park on the net and provide "Electric Freebie" so that only a 
consumer having an ID code can enter the Theme Park. 
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Document 2 

Leaflet showing a box of chocolates with a teddy bear doll inside. As 
mentioned in the Article of Document 1, Meiji Seika company supplied this 
product. 

Document 3 

Leaflet showing a doll house in the shape of trunk to accommodate teddy 
bear dolls. As mentioned in the Article of Document 1, Tomy company 
supplied this product. 

Documents 4-6 

Screen shots of a cellar phone display showing steps for inputting ID codes 
and playing a game which is provided as an "Electric Freebie". 

Document 7 

Screen shots of a personal computer display showing steps for inputting ID 
codes and playing a game which is provided as an "Electric Freebie". 

Document 8 

Graph showing a commercial success of a tied up campaign of Meiji Seika 
and Tomy mentioned in the Article of Document 1. The horizontal axis of 
the graph shows time (a scale marked in weeks: unit W stands for a week) 
and the vertical axis of the graph shows a ratio of weekly amount of sales of 
the product (the chocolate illustrated in Document 2) at a respective week to 
the initial weekly amount of sales (weekly amount at the first week (1W)). 
The data of blue graph were obtained in a first term (May 21 through July 23, 
2002) when a tied up campaign of "Electric Freebie" mentioned in the Article 
of Document 1 was carried out and the data of red graph were obtained in a 
second term (August 26 through October 28, 2002) when no campaign of 
"Electric Freebie" was carried out. All the data were taken in the same 
major supermarket store. That is, they started to put the chocolate shown 
in Document 2 for sale in the store on May 21, 2002 and kept sale during the 
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first term. In this first term, the tied up campaign of Meiji Seika and Tomy 
mentioned in the Article of Document 1 was carried out. The weekly 
amount of sales was getting gradually decreased as shown by the blue graph. 
This is because a brand-new effect for consumers of the chocolate was 
decreasing as time goes by. Then they stopped the sale of the chocolate for 
a while. They started again to put the chocolate for sale in the same store 
on August 26 and kept sale during the second term. In this second term, 
the tied up campaign was not carried out. The weekly amount of sales was 
getting gradually decreased as shown by the red graph because another 
brand-new effect was decreasing as time goes by. 
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